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Starting 
the spring 
cleaning

By Kerry Vital

Spring has arrived, and the 
time-honoured tradition of 
spring cleaning can begin. Th e 
best place to start might be your 
closet. If you’re not sure where 
to start, having a professional 
come in and take a look might 
be a good option.

“We see our closet every day 
and it can be overwhelming,” 
says Michelle Carnaby, manager 
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A good starting place when 
doing a spring decluttering is 

to take a good look at your 
closets and other storage 

systems.

w w w . c o a s t a p p l i a n c e s . c o m

Coast has the Brands you Want, 
and the Expertise you Need!

Vancouver:  8488 Main St
Surrey:  19495 56 Ave
Coquitlam:  #1-1315 United Blvd
Abbotsford:  34445 Marshall Rd

 “ more page. 11

By Kerry Vital

Taking home a little golden statue isn’t just for 
Oscar winners. On Feb. 1, British Columbia’s best 
residential builders, renovators, designers and 
marketers were honoured with their own golden 
prizes at the Georgie Awards.

Th e Georgie Awards are presented by the 

Canadian Home Builders’ Association of BC, and 
recognize the best of the best in B.C.’s residential 
home construction industry.

“Th e excellent work from the winners – and 
indeed all the fi nalists – demonstrates that B.C. 
is truly the leader when it comes to innovative 
design and quality construction,” says CHBA BC 
President Rob Capar.

Th is year’s gala ceremony took place at the 
Vancouver Convention Centre West, emceed by 
broadcaster Wayne Cox.

Among this year’s big winners was Portrait 
Homes, who took home fi ve awards.

“We have an incredibly talented team that 
design and build great homes in fantastic 

communities,” says Robert Grimm, principal at 
Portrait. “I couldn’t be more proud of our team 
for their continued dedication and commitment 
to being the best they can be!”

Portrait was honoured with the Customer 
Choice Georgie Awards, as well as the awards for 
Single Family Production Home Builder of the 
Year and Residential Community of the Year and 
Best Landscape Design for Hampstead in Maple 
Ridge.

“Potential home owners can be confi dent in 
purchasing a Portrait home,” says Grimm. “We 
are dedicated to looking aft er our home owners 

Georgie Award winners take home the gold
The best in British Columbia’s 
residential construction 
industry are honoured at the 
annual Georgie Awards.

By Kerry Vital

Like clothing, decor is subject 
to trends. Th is spring, old is new 
again and hot new colours are 
coming to the forefront.

“One of the hot colours this 
year is called Rare Orchid,” 
says Sheryn Calvert of Calvert 
Design Studio. “It’s a purple-
pink colour that we’re also 
seeing in fashion.”

Calvert notes that fashion 
is always a big inspiration for 
home decor, whether it’s colours 
or fabrics.

“Fashion is ahead of us,” she 
says. “We look to them to see 
what’s coming up.”

Sarah Antonich of Beyond 
Beige Interior Design is also 
seeing shades of pink and 
orchid, along with other 
fl oral colours. However, these 
colours aren’t just for little 
girls; shades of pink can be 
easily incorporated into adult 
furnishings as well, or perhaps 
via a piece of art or other wall 
decor item.

Another currently trend is all 
shades of blue, especially navy. 
Homeowners can incorporate 
it into their home with accents 
such as toss pillows.

“It’s easy to incorporate 
trends with small items,” says 
Calvert. “You don’t have to redo 
everything. Changing up a few 
accessories is not that costly.”

Springing 
forward with 
new decor

The Georgie Awards are presented by the Canadian Home Builders’ Association. Many fi rst-time winners took home the golden statue this year at the gala 
ceremony, which honoured the best in both new home construction and renovations.

Brian Dennehy photo

 “ more page. 2

March 2014
PRODUCTS ❱❱ 

QUALIFIED TRADES ❱❱ 
EXPERT ADVICE ❱❱

10

10 15



A10   NewsLeader   Wednesday, March 19, 2014

for Stor-More Closet and Blinds. “You may 
want to close the doors and just ignore it. 
Sometimes getting a fresh set of eyes is a 
good thing.”

She suggests emptying the closet 
completely and taking a look at everything 
you’ve pulled out of it.

“If you haven’t worn it in 12 months, 
you’re not going to wear it,” Carnaby says. 
“People can be sentimental about their 
clothes, but if you have a fresh new organizer, 
why would you put back something you 
don’t use?”

Organizing a closet, or indeed almost 
anywhere in the home, is about more than 
functionality. Closet storage has come a long 
way from the plain white metal shelving and 
plastic boxes that many grew up with. Now 
doors, baskets, shelving, rods and racks are all available in a variety of fi nishes and colors. You can even fi nd 
dedicated racks for ties, belts, pants and more. Shoe collectors can keep their favourite and most beautiful 
pairs on display while keeping the others tidied away.

“You can also fi nd pull-out laundry hampers, for example,” says Carnaby. “It’s possible to organize almost 
anything.”

However, just because something looks good doesn’t mean it will work for everyone.
“Sometimes something that looks pretty isn’t necessarily the most functional,” says Carnaby. “If you have 

20 pairs of shoes, you don’t want storage for only 10. You need to have a game plan for what you’re storing.”
Storage is also about more than just clothing and shoes. Carnaby says that she oft en sees people 

requesting storage for craft ing materials, home decor such as holiday decorations, and wrapping paper and 
bows.

“A professional can take your ideas and work with them,” says Carnaby. “Th ere are so many things you 
can do with a closet now.”

Another benefi t of having a professionally organized closet is being able to get rid of furniture pieces that 
can clutter a room by installing drawers and shelving in the closet itself instead of having to store clothing 
and other items in a chest of drawers.

“Th e possibilities are endless,” Carnaby says.

the way they deserve to be looked aft er.”
Adera Development Corporation also went home a winner, with awards for Best 

Multi-Family Low Rise Development for Sail at the University of British Columbia 
and Multi-Family Home Builder of the Year.

Solterra Developments was also well-represented at the Georgies, with their 
awards for Best Project Identity, Best Multi-Family Kitchen – New and Best Interior 
Design Display Suite – Single-Family or Multi-Family, all for Keefer Block in 
Vancouver.

Talisman Homes took home the Best Single Family Home up to 2,000 Square 
Feet under $500,000 for their home at Tsawwassen Springs, while fi rst-time winner 
Saiya Developments Ltd. received the Best Single Family Home over 2,000 Square 
Feet under $750,000 award. Another fi rst time winner, Alchemy Construction 
Ltd., took home the award for Best Townhouse Development for their Lonsdale 
Contemporary project in North Vancouver.

Epta Properties received the Best Multi-Family High-Rise Development award 
for their condominium project Avra in White Rock.

Forge Properties was also a big winner at the Georgies, with four awards for 
Best Advertising Campaign, Best Sales Centre, Best Salesperson of the Year in New 
Home Construction for Adriana Cikojevic and Marketing Campaign of the Year, all 
for their condominium project Royce.

Among the renovators honoured at the Georgies was Shakespeare Homes for 
Best Residential Renovation over $800,000 
for their Mountain Highway project in North 
Vancouver and reVISION Custom Home 
Renovations for Best Residential Renovation 
$500,000 to $799,999.

Blackfi sh Homes and Construction took 
home the award for Best Custom Home valued 
under $750,000, while Tamlin Homes received 
the award for Best Custom Home valued 
between $750,000 and $1.5 million.

In two of the more exciting categories of the 
night, Atira Women’s Resource Society won 
the awards for Best Innovative Feature and 
Best Environmental Initiative, both for their 
development built out of recycled shopping 
containers. Located in the Downtown Eastside, 
the homes provide safe, aff ordable housing for 
women in the neighbourhood.

For a full list of winners and fi nalists, visit 
www.georgieawards.ca.
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Making it all make sense

Shoe racks and tie 
racks are just two of 
the options for modern 
storage solutions. 
Built-in cabinetry and 
shelving can go a long 
way towards keeping 
your space free of clutter.

Photos submitted by Stor-More 
Closet and Blinds
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‘B.C. is truly the leader when it comes to 
innovative design and quality construction’

The gala awards ceremony took place at the Vancouver 
Convention Centre West, and was emceed by Wayne 
Cox. Portrait Homes was among the big winners, taking 
home several awards for Hampstead, below. 

Martin Knowles photo above, Portrait Homes photo below, Brian 
Dennehy photos below left and left.
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By Kerry Vital

For North Shore builder Shakespeare 
Homes, winning a Georgie Award is one 
more feather in their cap.

“We were up against some great 
competition,” says Mark Cooper, 
president of Shakespeare Homes. “Th is 
win is really a tribute to our talented staff  
and trades.”

Cooper and his team earned the 
Georgie Award for Best Renovation over 
$800,000 for their Mountain Highway 
project in North Vancouver.

Th e original home was built in the 
early 1960s, and came with a set of 
challenges. Among them were the strict 
rules that governed the location and 
height of the house, as well as regulations 
around the stream-side location. Th e 
original house had a broken foundation 
and was beginning to slide down to 
the creek, and the owners were looking 
for a change. One of the homeowners 
had grown up in a heritage house and 
wanted to include some of those details 
in his new home. However, new zoning 
rules would have required the home to 
be built right against the road due to 
setbacks from the stream and boundaries 
of the property. Shakespeare Homes 
went to the city of North Vancouver 
and learned that they could re-build the 
home right where it stood.

“Th e Georgie committee appreciated 
that we were working with many 
restrictions,” says Cooper. “It takes more 
than pretty pictures to win a Georgie.”

Inspired by the actual 1880s 
architecture of the original 
neighbourhood, Shakespeare Homes 
added a third storey to the house, 
and incorporated hand-cut granite 

stonework, double-exposure cedar 
shingles and exposed raft ers and soffi  ts, 
among other heritage details.

“We were also working with an eye to 
building green,” Cooper says. Among 
the environmental initiatives in the new 
home is a natural storm water treatment 
system that collects runoff , fi lters it and 
releases it back into the creek.

Shakespeare Homes also built a 
detached garage with its own heritage-

style architecture. It looks like a carriage 
house, with its own heat, power and 
bathroom, and features a vaulted 
cathedral-framed ceiling.

“Th is home is a real testament to the 
high quality that Shakespeare Homes 
provides,” says Cooper.

Shakespeare Homes was also a fi nalist 
in the Best Residential Renovation 
$300,000 to $499,999 category for a 
project in Deep Cove.

Shakespeare Homes wins Georgie for 
North Vancouver renovation

Shakespeare Homes received a Georgie Award for their Mountain 
Highway project in North Vancouver that re-built a 1960s home 
into a heritage-style deam home while taking into account many 
restrictions.

Photos submitted by Shakespeare Homes
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By Kerry Vital

Home renovations can be costly, to both your time and your 
wallet. But not everything has to be top-dollar. Many local 
experts have plenty of ideas for where you should splurge and 
where you should save.

Kitchens and bathrooms are oft en two of the most expensive 
renovations in the home, as well as probably being the rooms 
used the most. You might be hesitant to choose less expensive 
options for either space, but it’s the surfaces that you really 
wouldn’t want to cut corners on.

“People use their countertops every day,” says Aaron Woods, 
marketing manager for FLOFORM Countertops. “You want to 
spend money on the things you see every day.”

Sheryn Calvert of Calvert Design Studio says that the 
biggest splurge in a home should be the technology, especially 
when it comes to kitchen appliances.

“Steam ovens are a new way of cooking,” she says. “Th e 
food retains more fl avour, and you can cook multiple items 
in a steam oven without transferring the fl avours and scents 
between them. It’s a healthier way of cooking.”

It’s also best to splurge on the items that 
you care the most about. Do you love the 
look of elegant built-in cabinetry or the most 
up-to-date stainless-steel appliances, for 
example? Th e things that make you smile 
are worth leaving a bit of extra room in the 
budget for. 

Calvert also recommends purchasing items 
that will make your life easier, whether it’s a 
gadget that you’ll use every day or a storage 
solution to keep your counters clutter-free.

“You want to get things out of your sight,” 
she says.

Th ese things don’t have to be expensive, 
but any time savings are well worth the cost, 
especially fi rst thing in the morning.

Calvert’s biggest tip for saving in the home 
is a well-known adage.

“I’m a big advocate of reduce, reuse, 
recycle,” says Calvert. “Reuse and refresh 
items that you want to bring to life again.”

Where to splurge and where to 
save in your kitchen renovation

Keeping your kitchen clutter-free can be one of the best investments you can make 
in your kitchen, along with the things you see every day such as countertops and 
cabinetry.

FLOFORM photo above, Cutler Kitchen and Bath photo below.
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www.renodiz.com

Bathroom Renovation

Kitchen Renovation

Project Management

Interior Design

Canadian Carpet & Tile  604.468.9399
2565 Barnet Hwy, Coquitlam V3H 4E2

• Complete Bathroom Renovations from $4,999
• Complete Tub Surround Installation from $1,499 
 (materials included)

• 100% Wool Carpet from $5.99 (installed)

• Premium Builder Line Carpet from $2.49 (installed)

• Engineered Wood from $5.99 (installed)

• Laminate from $2.89 (installed)

• Vinyl Plank from $2.99 sq. ft.

RENOVATION CENTER
by 

RENODIZ

$300 CREDIT
ON KITCHEN DESIGN WITH PURCHASE 

OF KITCHEN CABINETS
thefi replacewarehouse.ca

#105-11091 Bridgeport Road, Richmond
604-231-8923

Monday to Friday 9am - 5pm, Saturday 10am - 4pm

All Lenox products installed 
by Northwind Heating

EASILY UPGRADE YOUR OLD APARTMENT 
B-VENT FIREPLACE TO A NEW 

CONTEMPORARY AND SUPER-EFFICIENT 
ABR19 DIRECT VENT FIREPLACE.

· NO HOLES IN THE EXTERIOR WALL! 
· NO TEARING OUT VENTING! 
· NO TROUBLE WITH STRATA!!!

THE REVOLUTIONARY ABR19 DIRECT VENT B-VENT REPLACEMENT

AVAILABLE NOW AND ONLY AT

ABR

UP TO 70% 

EFFICIENT!

AFTERBEFORE B-VENT
FIREPLACE

ONLY25% 

EFFICIENT!



Wednesday, March 19, 2014   NewsLeader   A13

By Kerry Vital

Like most home decor items, lighting has 
changed over the years. Gone are the yellow-
gold fi xtures, mood lighting and lava lamps. 
Instead, something much more modern is 
taking shape.

“LED is the hottest topic in lighting right 
now,” says Jim Ormshaw, lighting product 
specialist for the Robinson Group. “I’ve been in 
the business for 30 years and I have never seen 
so much conversation on one topic.”

LED bulbs, or Light-Emitting Diode, are 
more energy-effi  cient than older bulbs, and have 
a much longer lifespan. Th ey emit less heat, and 
Ormshaw notes that they have a much better 
colour now than they did in the past, as well as 
are capable of being dimmed.

Th e rise in LED has infl uenced lighting 
design, especially with the generous rebates 
off ered by the B.C. government when 
homeowners swap their old lightbulbs for the 
new style.

“It really makes sense to switch them out,” 
says Ormshaw. Something that homeowners 
need to keep in mind is that the 100-watt 
incandescent bulb will no longer be available in 
British Columbia once the current supplies in 
stores are exhausted, along with the 75-watt. Homeowners are 
still able to purchase 60-watt and 40-watt bulbs for now, but 
those will also be banned at the end of 2014.

“We feel that LED bulbs will replace the compact fl uorescent 
bulbs,” says Sub Ketchen, owner of Th e Lighting Warehouse. 
“Th ey’re really making great strides and represent energy 
savings for the consumer.”

Because LED bulbs have a 20- to 25-year life span, Ormshaw 
notes that they are great for hotels and other businesses, as well 
as high-traffi  c areas in the home that will need the lights on 
frequently.

“Th e price for LED bulbs is dropping dramatically,” says 
Ormshaw. “Right now there is a big race to manufacture 

fi xtures that will use LED bulbs.”
Antique-style bulbs with an exposed 

fi lament, oft en called Edison bulbs, are also 
seeing a resurgence.

“We’re seeing them in regular fi xtures and 
old-fashioned ones as well,” says Ketchen. “It’s 
a great vintage look.”

Edison bulbs are available in a variety of 
designs, from the traditional lightbulb shape 
to orbs to cylinder styles.

Ormshaw has noticed a return to a more 
vintage look himself when it comes to 

Shedding some light on a 
bright situation

Among the trends in lighting this year are the rise of LED bulbs, 
plenty of sparkle and polished metals.

The Lighting Warehouse photos above and below right, Robinson Lighting and 
Bath photo above right.
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lighting fixtures, including popular finishes such as 
antique bronze and copper.

“The industrial look is still popular,” he says. “We 
see brushed nickel, stainless-steel and black quite 
frequently.”

What Ormshaw doesn’t see anymore is the old-
fashioned stained-glass Tiffany-style lamps that were 
once seen in every high-end home.

“They seem to have faded off into the sunset,” he 
says.

Ketchen is noticing a distinct lack of colonial-
style fixtures on the market now, along with the 
disappearance of heavy ironwork and medieval 
designs, though he notes he still sees them 
occasionally.

“They’re popular in Whistler-style homes,” he says.
Among the popular finishes Ketchen is seeing are 

polished chrome and nickel, especially in a bathroom 
setting.

“We are seeing some brass finishes starting to come 
back,” he says. “Not the really bright polished brass 
we grew up with, but some different, softer tones.”

Like many other home decor products, bling is 
showing up in the lighting world.

“Crystals are a strong trend right now,” says 
Ketchen. “We’re seeing the traditional crystal 
chandeliers, but we’re also seeing crystals used in a 
more modern design, with different shapes. There are 
some really fascinating designs right now.”

While traditional lamps and other fixtures are still 
an important part of the lighting market, modern 
and contemporary styles are being purchased by 
younger and older consumers alike. Ketchen notes 
that purchasing the perfect light for the home is more 
than walking into a store and picking something that 
will illuminate your space sufficiently.

“The lighting business is very much a fashion 
business now,” he says. “The lighting is a very visible 

element in your home now. It’s a critical part of the 
design like the paint or the mouldings. Buyers are 
much more design-conscious.”

He suggests buyers consider whether the light they 
are purchasing is meant to be the main focal point 
in a room or whether it is meant to work with other 
elements in the space.

“Right now it’s possible to change the lighting 
effects in a room,” Ketchen says. “You can dim the 
lights for a party or have them brighter if you’re 
studying. It can really change the ambiance of a 
room.”

Modern lighting gets 
inspiration from fashion 
and bling  “ from page. 13

Choosing the perfect light for your home is about more 
than walking into a store and choosing something 
that’s only meant to illuminate your space.

Robinson Lighting and Bath photo above
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It’s also the best way to add a pop of colour if you’re not sure 
of how it will look. Changing a pillow or drapery can be a lot 
less expensive than purchasing a brand-new chair or sofa in the 
season’s latest colour that may no longer be popular in a year.

“Switching out toss cushions and throws to a bright vibrant 
colour is a simple and cost-eff ective way to brighten up your 
space,” says Antonich. “Wallpaper is also an instant game 
changer.”

Wallpaper has come a long way since the fussy fl orals and 
patterns everyone shudders at the thought of. Now, you’ll fi nd 
plenty of options for any taste, from muted stripes to bold 
patterns and textures.

When it comes to decor, old textures are new again.
“We’ve come full circle with 60s Mod textures,” says Calvert. 

“It’s coming back in a big way.”
She’s also seeing a return to velvet, though this one is diff erent 

than the ones many saw growing up.
“It’s a velvet with no sheen, sort of a matte fi nish,” she says. 

“We’re also seeing more sophisticated fabrics like wools and 
other suiting fabrics.”

Patterns are also going back in time, with herringbone 
showing up in many applications, including fl ooring, fabrics and 
stone, among others.

“We’re still seeing a lot of eclectic design,” says Antonich. “A 
mix of modern, traditional and rustic with an international fl air.”

“We’re also seeing big architectural lights, like pendant lights,” says Calvert. “Th ey’re simple, refi ned and not fussy.”
Even the metals used in home decor are changing.
“Copper and brass metals are coming back,” Calvert says. “But you have to be really careful with that. You don’t want to put in brass faucets in 

the kitchen for example. You have to use them in a refi ned, very selective way.”
She recommends adding the metals as an accent on a piece of furniture. She recently saw a copper sink that she describes as “stunning” as well 

as a copper hood fan.
“You wouldn’t do the whole house,” she says. “It’s also a more subdued metal than in the past. It’s more of a soft  matte brass rather than the 

shiny one we had before.”
Antonich is also seeing a return to old-fashioned metals such as copper, gold and rose gold.
“Gold hardware in the kitchen including hood fans” is something new for spring, she says.
In the bedroom, Antonich suggest crisp white linens to enhance the airy feeling of a room that should be made for relaxation.
Decluttering is the best way to renew your home for spring, Calvert says.
“Spring is about rebirth and renewal,” she says. “A William Morris quote that I like is ‘Have nothing in your home that you do not know to be 

useful and believe to be beautiful.’ I think that says it all. You want your home to be a refuge.”

Looking for a mortgage? Look no further — a G&F Financial Group 

Mortgage Relationship Manager can meet at a time and place that’s 

convenient for you!  Contact us today to learn about our great rates!

604-419-8888
www.GFFG.com

Mortgages so easy,

You’ll feel right 
at home

SAVE             |             BORROW             |             PLAN             |             PROTECT           

New colours and textures are 
popular for spring decor

Among the trends for spring this year are pops of colour, herringbone patterns 
and shades of pink, orchid and blue.

Photos submitted by Calvert Design Studio

Sur rey  ◆  R i chmond  ◆  Vi c to r i a  ◆  Edmonton
Serving British Columbia and Alberta for over 40 years.

Richmond 604◆273◆6721
11080 Bridgeport Rd.

(corner of Shell Rd. and Bridgeport Rd.)

Surrey 604◆576◆3189
6592-176th Street   

m y t i l e t o w n . c aAsk?
Tyler

And do-it-yourself.

Tile Town is proud to carry the largest in-stock selection of ceramic, porcelain,
mosaic and natural stone tile in the Lower Mainland. 

Your Space. Your Style. Your Way.

“ from page.19
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12”x24”
Bamboo Zeera 

Annex Tiles

$1.79/sf

TILE MART.ca
#3-34252 Marshall Road, Abbotsford 604-746-0943

5-12990 80th Ave., Surrey 604-599-0070 or 604-507-8663

We Will Beat 
Anyone’s Price By

10%
Take it away 

- same day
778-323-8453

LARGEST SELECTION
OF  TILE, NATURAL STONE, HARDWOOD & LAMINATE IN STOCK

Guaranteed Lowest Prices  •  Top Quality Products • Wholesale Division Open to Public

H A R DW O O D   |   T I L E   |   V I N Y L   |   L A M I N AT E   |   C O R K

NO TAX 
ON COUNTERTOP 
INSTALL

10% - 30% OFF

$1.99/sf

#3-34252 Marshall Road, Abbotsford 604-746-0943
6254 - 202 Street, Langley 604-599-0070
#5-12990 80th Ave., Surrey 778-323-8453

Natural Slate
12” x 12”

From

Contact us in Greater Vancouver at 604-857-1702
1-877-707-7427   www.naturallightpatiocovers.com

Includes  

a 30-year  

warranty

Wood Structures

Eze-Breeze Walls Sliding GlassCathedral Style Classic Style

Decks, Patio Covers and Sunrooms
Check our website for our online gallery, and to  

Enjoy comfortable outdoor living - all year round!

By Kerry Vital

One of the big decisions to be made 
when renovating or building a kitchen is the 
countertop. It’s one of the fi rst things you notice 
in a kitchen, and the most-used surface in the 
house. But like anything else in your home, 
countertops are subject to changing trends.

“Stone is the biggest trend right now,” 
says Aaron Woods, marketing manager for 
FLOFORM Countertops. “We’re seeing a lot of 
granite and quartz lately.”

Woods attributes this to the style and 
hardness of the product, which can take more 
wear and tear than other materials.

Natural products are also popular due to the 
ability to be completely diff erent from one piece 
of stone to the next.

“With natural stone, every shipment is 
diff erent,” says Amit Th ale, director for Aeon 
Stone + Tile. “Th ere’s a uniqueness to that.”

“Th e organic and natural look has a big 
presence,” Woods says. “We’re seeing a return to 
more natural patterns.”

Classic colours such as greys, whites and 
taupes are still popular, Th ale says, with more of 
an emphasis on the white and grey side.

“White and grey off er homeowners the clean, 
simple lines they’re looking for,” says Domenic 
Oppedisano, chief operating offi  cer for 
Caesarstone. “We’re also seeing thinner edges 
and thinner countertops in general. Th is gives the homeowner the 
clean look they’re looking for.”

He also notes the increase in waterfall-style countertops, which 
pour over the edge of a section of cabinets or kitchen island and reach 
to the fl oor.

“Contemporary style is getting stronger and stronger,” says Peter 
Raimondi, branch manager for White-Wood Distribution Vancouver. 
“People are looking for clean lines and no clutter of any kind.”

As in most home items, trends in countertop design come and 
go. Th ale notes that a past popular style was speckled granite, but he 
rarely sees homeowners choosing that anymore.

“People tend to stick with classic colours in their countertops,” 
Woods says. “Th e bright and bold tends to be in the paint, which is 
an easier application and less expensive.”

When homeowners are replacing a countertop or choosing 
something for a new home, Th ale recommends bringing cabinetry 
and fl ooring samples as well, to ensure the entire room is cohesive.

Something else to keep in mind is to always work with a certifi ed 
countertop professional who can advise you on your options and 
work with you to fi nd the perfect countertop for your home that 
also fi ts your style and budget.

“Th e kitchen is the centrepiece of the home,” says Raimondi. 
“You want something that’s easy to maintain and is functional.”

Traditional and contemporary 
combine in countertop design

Like most items, countertops are subject to trends. It’s important to consult a professional 
when choosing a countertop and ensuring it fi ts with the other elements in your kitchen 
such as cabinetry and fl ooring.

Aeon Stone + Tile photo above, Caesarstone photo above right, FLOFORM Countertops photo right
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